
Impressions From the 
11th IEA International Research Conference



IRC 2025 Recap Video

https://www.youtube.com/watch?v=BoCiezEL97g


42 
different countries



Pre-Conference Workshops Attendees

WORKSHOP 1. Methods for 
Causal Inference with 

Observational Data from 
International Assessments

WORKSHOP 2. Item 
Response Theory and 

Population Modeling in Large-
scale Assessments

WORKSHOP 3. An 
Introduction to the Use and 

Analysis of ICILS Process Data

29 
attendees

29 
attendees

25 
attendees



Attendees

260
Attendees

162 
Presenting Authors



IEA Booth



Welcome Reception



Opening Ceremony



Prof. Henry Braun
Boston College

Keynote Presentations

Prof. Dr. Aaron Benavot
School of Education, University at 

Albany-SUNY



Prof. Gabriella Agrusti 
Università LUMSA

Keynote Presentations

Prof. Renata Viganò
INVALSI



Parallel Sessions



Poster Session



Social Media Engagement (LinkedIn)
• Our impressions and engagement on LinkedIn started growing on the 

first pre-conference workshop day (295% more than the day before 
and peaked on the first conference day with 5,048 impressions, 140% 
more impressions than the second pre-conference day).

IEA IRC 
2025



• We gained many followers, particularly during the period shortly after 
the IRC. Since LinkedIn’s timeline isn’t chronological, many followers 
joined well after the IRC period.

Social Media Engagement (LinkedIn)

IEA IRC 
2025

From 23 June to 
4 July, we had a 
growth of 

+125 
   followers

which represents a 
98,4% growth in 
comparison to the 
previous period.



• The attendees tagged us in their posts.

Social Media Engagement (LinkedIn)



• And gave us lots of nice comments on our posts.

Social Media Engagement (LinkedIn)



Thank you!



Thank you!
SAVE THE DATE

23–25 June 2027
Bangkok, Thailand
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